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Love technology and what it enables



Trusted
Globally

Founded in 2013, Foodback provides a consumer feedback and insights 

solution that helps businesses improve their customer experiences. 

Trusted by brands across 10+ countries and 500 cities, Foodback enables 

companies to gain valuable insights and discover new opportunities. 

Our goal is to help our customers make informed decisions and build 

stronger relationships with their consumers.

NORDIC QUALITY & INNOVATION



GLOBAL OFFICES

Headquarters
Stavanger, Norway

Poland Office
Gdansk, Poland

Sri Lanka Office
Colombo, Sri Lanka

US Office
New York, USA

Canada Office
Vancouver, Canada

UK Office
London, England

Australia Office
Melbourne, Australia



GLOBAL PRESENCE

Cornell University
New York, USA

West Elara
Northsea

Performing Arts Center
Louisville, KY, US

Javits Convention Center  

New York City, NY, US

Egon Byporten
Oslo, Norge

Sodexo
London, UK

Rogers Place
Alberta, Canada

Toronto Zoo
Toronto, Canada

Maple Leaf Lounge

LAX, LA, CA

Cambridge R&D
Cambridge, UK

DnB Bjørvika
Oslo





QR Preparation The User Experience

We have industry-leading 

response rates of up to 30%

High Response Rates

A Foodback survey is done in 

about 20 seconds

Super Fast

Either redirect an existing QR to 
Foodback, or collaborate with our 

Customer Success and design 
team to get you started.

Add QR to Material/Packaging

Visibly display the QR and your 
job is done. The customer does 

the rest. 

Scan

Customer answers our 20 second 
smart and rotating surveys, collecting 

fragments of data from everyone, 
everywhere, 24/7.

Answer

Our fun and engaging happy 
wheel, where the prizes are 

automatically delivered.

Reward

End every survey with an eye-
catching advertisement with the 

campaign important to you.

Engage

How Customers Engage

No Apps, No Log-ins, No Survey Fatigue & Fully GDPR Compliant



Stickers



Table Tents



Digital Signage



Atmosphere 4

• The dress code of our staff

• The human touch of our service

• The lighting

• The volume of the music

• The acoustics (sound)

• The temperature inside

• And more…

Your custom questions in this category

Restaurant 5

• Our opening hours

• How the table was set

• Cleanliness of the restrooms

• Our interior and décor

• The seating comfort

• And more…

Your custom questions in this category

Meal 2

• The taste experience

• Our selection of food

• Our opening hours

• The serving temperature

• The size of the portions

• And more…

How satisfied are you with…

The overall experience today 1

Service 3

• How we welcomed you

• Our knowledge of the food

• Follow-up during the meal

• Delivery time of the food

• How we cleared the table

• And more…

Guest 1 Guest 2 Guest 3 Each guest receives different specific questions, ensuring you get all the answers you need.



Incentivize guests with rewards. You choose the prizes and 

how often they are given!

You decide the prize 

and win frequency

An easy-to-use voucher is 

emailed to your customer

You have full control 

of status via the 

voucher dashboard

Set your own prize 

(i.e free lunch, 

coffee or 50% off 

next meal)

Happy Wheel

Valid for the # of days you choose



Boost downloads of your 
mobile app

Boost Downloads 

Stories

Share brand stories with 
motion pictures

Promote

Upsell, Promote Campaigns
and New Products/Services

Engage

Create engagement and 
interactions with your fans

Build your loyalty and brand awareness, upsell, 
promote campaigns, and boost social engagement. 

Engage and Promote



Analytics



The 
Importance of 
Data
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Proprietary customer data help build 
competitive defences, offers lasting 
value, and leads to improvements that 
can’t be easily imitated.

Harvard Business Review



Available Data & Insight

Consumer Feedback & Insight

Internal procedures

Financial Data

Strategy Documents

Operational Data



The Hawthorne Effect

When employees know eyes are on them:

• Friendliness increases by 15%

• Service increases by 11-14% 

• 30% more likely to resolve guest problems proactively

• Improve upsell success by 13% 

• Organizations with high employee engagement are 23% more profitable

and 18% more productive

• Data driven companies are 23 times more likely to acquire customers, 6 

times as likely to retain them and 19 times as likely to be profitable



Consumers Want to Leave Feedback
DnB Bjørvika (Sodexo)

DnB Bjørvika (Sodexo)

September 2019:

1 030

August 2025

5 601

Year 1

31 141

Year 6

64 382



Consumers Want to Leave Feedback
Coor Service Management

Total Foodbacks

750 000
Total Comments

75 000
Data Points

5M+



Customer Feedback as Requirement in Tenders

Customer feedback is an 
increasing trend in canteen 
service tenders. It ensures 
continuous improvement, 
aligns services with user 
needs, and strengthens 
accountability.



Traditional 
Analytics
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Lessons 
Learned

And some real-life examples
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Quick Wins



Accoustics



DnB Solheimsviken: Canteen Upgrade



Allergies & Food Preferences



Follow Up Customers

Save unhappy customers in real-time, stop bad public 
reviews, and protect brand reputation. 

Set parameters

Have email notifications / 
text messages sent to staff 
whenever negative feedback 
is given.

Low scoring answers trigger a response within the system, allowing 

the customer to provide their contact details. This offers a chance 

to save and enhance relationships with your customers and 

consumers





Systematic Rollout, Ownership & Partnership



Playbook, Training & Transparency



Analytics 
Powered by AI
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AI will not replace humans, but 
those who use AI will replace 
those who don’t.

Ginni Rometty, Former CEO of IBM



The Future of Data Interaction



The Future of Data Interaction

Copilot
Using natural language

?





Daniel Chaibi
CPO/CTO & Co-Founder of Foodback
daniel@foodback.com

Questions?
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